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What We Will Cover

e Basic platform overview
e Set up your DiscoFeed

e Publish your DiscoFeed!

disco



What We Won't Be Covering

e Surveys

e One-Click Offers (Shopify Only)

We will be sending over additional information + resources after the call
if you want to set up additional features.
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1| Let'sGet
/ / Started!




Log in to your
Disco Portal

@ platform.disconetwork.com/login

Disco for Brand
Partnerships

a You can also log in directly through
your Shopify app

disco



https://platform.disconetwork.com/

Disco
Vocabulary




What is the DiscoFeed?

The DiscoFeed is what we call our
post-purchase widget.

"\ Show Order Details v $30.40

Thank you, Marlowe!

It displays partner brands on your thank you

. Your order is confirmed.
page and displays your brand on partner =y | s
brands’ thank you pages.

Kopari

You must display the DiscoFeed to display on 4
partner brands. - 18y

urface & Restore Skin ~ Weekend Glow Hydrating ~ Bubble Gum Lip Kit
Body Set imited Editi
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What is Cross-Selling?

Cross-selling is your brand displaying in the
DiscoFeed on partner brand pages.

"\ Show Order Details v $30.40

To display on partner brand pages, you must

Thank you, Marlowe!
Your order is confirmed.

submit a CPA + CPO. With our Guaranteed CPA mperal F—
Model, we charge you retroactively for the
conversions we drive you at the CPA + CPO you
set. B —. |
& E-
This lives in the DiscoFeed Tab.
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What is Upselling?

Upselling is your brand displaying in the
first row of the DiscoFeed on your thank
you page.

This is a pro tool and is an additional $.05¢
fee per display. It adds an additional row
to your DiscoFeed.

Upsells live in the Upsell tab.

disco

Thank you, Marlowe!
Your order is confirmed.

Customers also bought
o Marlowe's Roastery




What We'll Cover

discn

&a Inbox
T DiscoFeed

Manage

T DiscoFeed

Products

Upsells
Manage

Audiences
Products

- Performance
Upsells 83 More tools
{6} Settings
Audiences
Performance
More tools

Settings
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Step 1

Disco Settings

disco



1a. Categories &
Subcategories

PROTIP
Be specific. Focus on the
3-5 areas that best
represent your products.

disco

discn |  Settings Brand Integrations Payment

&a Inbox

O DiscoFeed

© Audiences

Ar Performance

88 More tools

Shop Categories
{g} Settings
Our shop is in these categories
Brand
_ Fashion & Appare o)

Integrations

Payment

Team

Page Setup

Your Account

Team Page Setup Your Account

in these

ie:

Womens Swimwear

Edit subcategories

Womens Underwear
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Update your categories +
subcategories.
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1b. Preferred
Partners

We automatically exclude any
competitive subcategories.

C

PRO TIP
Go broad herel!

disco

disco

&a Inbox

O DiscoFeed

© Audiences

Ar Performance

88 More tools

{g} Settings
Brand
Integrations
Payment
Team

Page Setup

Your Account

Settings  Brand

We prefer to partner with shops in these categories

Body & Beauty (Womens) Fashion & Apparel (Womens)

Integrations Payment Team Page Setup Your Account

Health & Wellness Edit partner categories
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Update your preferred
partner categories.



1c.Page Setup

PRO TIP

Don’t use PPE if you use other
post-purchase apps!

NOTE
Our Post-Purchase Experience is not currently
compatible with WooCommerce and BigCommerce
Stores. Make sure to disable it!

AﬁCOMMERCE mcommmcs

disco

disco

&a Inbox

9 DiscoFeed
© Audiences
Ar Performance
88 More tools
{§} Settings

Brand

Integrations

Payment
Team
Page Setup

Your Account

Settings  Brand Integrations

Your Page Setup
Enable Post Purchase Experience

Shop Color (D

#AB594A

&, Change Banner

Payment Team Page Setup Your Account

DiscoFeed

«©

W Show Order Details v

Thank you, Marlowe!
Your order is confirmed.

Sconactus W Tackoder @

Customers also bought

Vegamour Visitshop >

GRO* Advanced  GRO Dry Shampoo GRO Hair Serum
Hair Serum

$74:00 $50.00  $36:00 $32.00  $6400 $49.00

Dieux Skin Visitshop >

w2
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Add your banner

(if using post-purchase
experience).
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Step 2

Product Selection

disco



2a.Cross-Sell
Product Selection

Toggle on 6-10 of your best-selling
products for cross-sell.

PRO TIP
You can search for specific
products in the search bar.

disco

Your Products gy collection Al Products (3734)

& Inbox

(CJ AuProducts (3734 products) Actions
T DiscoFeed

Manage
Product Cross-Sell -
Products
Upsells 0O L The Amalfi c
- A 0 of 7 variants active

© Audiences

]’"] The Banded Bottom
A- Performance | : 0 0f 7 variants active

[ ) £ The Belize Top @
B 0 of 7 variants active

0 The Bikini Bottom £
‘_ 0 of 9 variants active
0O The Brief

- 0 of 7 variants active

0O The Classic Tee
N2 oot variants active

8868888088

0O "\ The Malibu

uuh  0of 7 variants active

Upsell ~

v General Settings v Discou

+ Add Product

Price (Original) ~

$98.00 4

$30.00 $56:60 rd

$50.00 7
$46.00 7
$12.00 ld
$52.00 7
$118.00 7

DiscoFeed

W Show Order Det

Thank you, N
Your order is

3 contact Us

Customers al

A Andie

'3

The Amalfi
$98.00 4

Vegamour
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O

liscn

Turn on products for
cross-sell.
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2b.Upsell Product
Selection

Toggle on 6-10 products for upsell.

PRO TIP
Bundles, complementary products, and
products that returning customers purchase
frequently do well in the upsell row!

disco

disco

& Inbox

T DiscoFeed
Manage
Products

Upsells

© Audiences

A Performance

Your Products &y coliection

] Al Products (3734 products)

Product

The Amalfi &
0 of 7 variants active

The Banded Bottom i
0 of 7 variants active

The Belize Top @
0 of 7 variants active

The Bikini Bottom £
0 of 9 variants active

The Brief
0 of 7 variants active

The Classic Tee
0 of 7 variants active

The Malibu o
0 of 7 variants active

Actions

Upsell ~

868888088

+ Add Product

Price (Original)

$98.00

$30.00 $56:60

$50.00

$46.00

$12.00

$52.00

$118.00

v General Settings v Discou

DiscoFeed

W Show Order Det

Thank you, N
Your order is

3 contact Us

Customers al

A Andie

©
.3

The Amalfi
$98.00

Vegamour

o
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Turn on products for
upsell (if using).



Manually Adding Products

Manually add products if...

1.  You have less that 4 SKUs. You can add the same product multiple times with a different name +
different creatives.

2.  You want to direct customers to a landing page or collection page.

3.  You want to feature a product that isn’t in your product catalog.

All Products (9 products) Actions + Add Product

disco



Best Practices

1. Eye-catching creatives

2. Marketing-oriented product
titles

3. 1GIF (optional)

disco

Milk Bar
Milk Bar

Visit Shop »

Cornflake Chocolate Dozen Assorted Cookie  The Milk Bar Sampler The Cooki

Chip Marshmallow Tin

$24.00 $42.00 $55.00 $42.00
Kopari Visit Shop »

Coconut with Confidence. 100% Organic Coconut Oil.

100% Organic Coconut  Ultra Restore Body Aluminum-Free Coconut Pink Soufi
Melt Butter Deodorant
$29.00 $32.00 $14.00 $39.00



[
U p I oa d I n g N ew d. Edit Your Product Close m
1SCO Your Products By Collection Al Pr¢

o
reatives + G oo
All Products (3734 products) Actions

T DiscoFeed

The Amalfi

$98.00

[ ]
Manage
Product [2 Update Image
Products
) Upsells s The Amalfi &
T I t I | 0of7 variants active SUPPLEMENTARY IMAGES
e s © Audiences ] X X 3 X P
o gl
- Performance &= :
‘ ~  Edit Product Details
Product ™ Cross-Sell ~ Upsell ~ Price (Original) ~ CROSS-SELL THIS PRODUCT
Q Enabled
The Amalfi & O O ,
| $98.00 7/
l:J 0 of 7 variants active UPSELL THIS PRODUCT
@D cnaviea
PRODUCT LANDING PAGE URL ( Edit [_])
https://andie-swim-1.myshopify.com/products/the-amalfi-flat-black-classic
Click the pencil icon
>  View Variants

to edit!

discon 26



Upload new creatives, change
product titles, or manually add in
products.



2c.UTM
Parameters

Set up Paid UTMs + Upsell UTMs
(if you're using upsells). You don’t
need to use cross-sell UTMs.

Attribution Platforms

Do you use a multi-touch attribution
platform? If so, drop which one in the chat!

disco

disco

& Inbox

T DiscoFeed
Manage
Products
Upsells

(2 Audiences

A Performance

88 More tools

Products Settings

UTM Settings

O Enable UTM Parameters

v UTM Settings

Close

This will automatically append UTM parameters to your product and 'Visit Shop' links

C’ Overwrite existing UTM Parameters
This will overwrite any pre-existing UTM parameters on your product and 'Visit Shop' links

Cross sell UTM

Add UTM Parameter

Paid UTM

Add UTM Parameter

Upsell UTM

No Cross sell UTM Parameters added

No Paid UTM Parameters added

c
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2d. Exclude Out of
Stock Products

If you manage inventory through
Shopify, we will auto-exclude any
inventory with O units.

IF YOUDON'T MANAGE INVENTORY
THROUGH SHOPIFY...
We suggest turning on products that aren’t
likely to run out of stock. Or, you can
manually exclude out-of-stock products.

disco

disco

& Inbox

© Audiences

A Performance

v General Settings

General Settings

EXCLUDE OUT-OF-STOCK PRODUCTS

[ @D v )

29



Add UTM Parameters & enable
“exclude out-of-stock
products”.

30






3a. Manage Partner
Subcategories and
Brands

This is where you can exclude
subcategories and brands.

disco

"t] DiscoFeed

Manage
Products

Upsells

(2 Audiences

A~ Performance

DiscoFeed Manage DiscoFeed

3 Subcategories Excluded:

Sunscreen  Womens Swimwear  Womens Underwear

Auto-exclude sensitive subcategories (7)

Not quite right? That’s okay. Lets make some changes now based on your preferences.

27 Shops Excluded:

BaskSuncare  Beekman1802  Buffbunny Collection ~ CaySkin  esmi Skin Minerals  Evereden
Farm2Me  Frankly Apparel  Giapenta  Girlfriend Collective  Inamorata  Joyja  KraveBeauty
minnow  Morphe  NEWAI  Nuudii System  onewith  Seafolly Australia  Seamless Lingerie

THISISALOVESONG  TITOV  TulaSkincare ~ Vacation® ~ WeareWild ~ Wolven  Zonarch

Not quite right? That's okay. Lets make some changes now based on your preferences.

32



3b. Manage Product
Ordering

Drag and drop your products in the
order you want them to display.
Their position will auto-save.

disco

DiscoFeed

Manage DiscoFeed Manage Product Ordering

sssssssssssssssssssssssssss @

— \

= Il \ The Amalfi $98 4
) Audiences ]
- Performan ce

= g2 Banded Bof $50
B3 More tools

= 3 g The Belize Top $50

= §4 ‘ The Brief $12 Non

= 5 . } The Classic Tee $52

4



Manage your partners and
re-order your products.






4a. Manage Upsell

Enable upsells + show prices for
upsell products.

disco

Upse" on DiscoFeed Manage Upsell Manage Product Ordering

" DiscoFeed

Enable upsells

Manage

Products | Enable to show prices for upsell products

Upsells
Enable to show offer code on upsells

) Audiences
- Performance

88 More tools

{5} Settings

“88

36



4b. Manage
Product Ordering

Drag & drop your products in the
order you want them to appear.

disco

disco

& Inbox

" DiscoFeed
Manage
Products
Upsells

(2 Audiences

A Performance

88 More tools

Manage Upsell Manage Product Ordering

sssssssssssssssssss 16)
The Brief $12 None
The Classic Tee $52 None
The Scoop Tank $a8 None.
The Short $48  None
The Thong $12 None

37



Enable upselling and re-order
your products.

38






Are all of these complete...?

%4 Set up Payments

4 Ensure products are enabled and images meet best practices

"4 Shopify Brands: Upload logo + banner (if using PPE)

disco
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https://platform.disconetwork.com/settings/payment

Other Post-Purchase Apps

If you use any additional post-purchase apps like ReCharge, KnoCommerce,
Fairing, Address Validator, etc, please let us know.

Drop whatever post-purchase apps you use in the chat and we will
follow-up after with integration instructions.

I KNO @ recharge -# Fairing

disco

a1



Let’s get you published!

1. Click into the DiscoFeed > Manage tab

DiscoFeed Manage DiscoFeed v Published

Publish the DiscoFeed on my

2.  Click “Publish” in the upper right corner.

O DiscoFeed

. . Manage :
3. Select both boxes to publish Disco on your thank brocucts ! page N
you page and start dlsplaymg on partner brand Upsels Your DiscoFeed is live
pages. ] Al Your account has been
v bmitted f i
4. WooCommerce Brands: make sure to add your S B @ submitted for review
script to WordPress! 8 More tools
a. Navigate to your Settings > Integrations > el A |

Select WooCommerce. Don't forget to run
a test checkout and preview the
experience.

b. We'll send these instructions after the
session!

disco 42


https://platform.disconetwork.com/manage/discoFeed
https://platform.disconetwork.com/settings/integrations
https://platform.disconetwork.com/settings/integrations

< disen

Ready...set....

Publish!

Preview v Publish v

Publish the DiscoFeed on my ‘
page to start earning credits
Your DiscoFeed is not live yet

our account has been
submitted for review

P e o
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Whatto
Expect




Your First ~Three Months on Disco %@E

Your first 90 days on Disco are a learning and ramping period.

To account for this, we waive platform fees for 30 days. With our Guaranteed CPA model, you're
only charged when we drive you a conversion.

disco
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Guaranteed CPA Model (Disco Budget)

e You set a CPA (new customers) and CPO (returning customers)

e We charge you retroactively EOM for the exact amount of conversions we
drive you at the CPA + CPO you set

o We use a 14-day click + display attribution window

disco
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Tracking Performance

e Track performance in your
Performance tab.

e Summary: overview of total
performance

e Partnerships: partner-specific
stats

e Disco Budget: progress on your

Disco budget, aka Cross-Sell
performance

disco

discn
& Inbox
D Surf: Row Type Source
O DiscoFeed
Last 30 Days is Collective or Disco or Offer or Email or Wi... is any value

© Audiences
Conversion Window (Days)
0 14

Disco Budget 1 3 6

Emails
Conversions

82 More tools

8% Settings

$9,034.38  0.20%

Total Driven Revenue % GMV Driven

185,906

Cross-Sell Displays

0.60%

Behavior  Match Type

105

Net New Customers

1,115

Cross-Sell Clicks

4.57%

Customize my Disco feed

a7


https://platform.disconetwork.com/performance/summary

Pricing

/
Get Access 850, Get SetUp
Mongp
Post-purchase °
survey tool dlsm Feed
Personalized brand partner e e
recommendations e Only pay when we drive conversions

Invites to exclusive events
and programming

Personalized insights, dism AUdienceS

analytics
and reporting

e Try free for 2 weeks
o $1,500/month flat fee
e No contrac

+ProTools

Additional $0.05 / display, caps out
at $1,000/mo

o Upsells

e One Click Offers



https://www.disconetwork.com/cpa-enrollment

And we’re here to help!

We’'ll be following up via email during your first 90 days on the platform to help you navigate
and optimize the platform.

Feel free to get in touch with us:

'E! Email support@disconetwork.com

B Visit our Help Center for more resources

disco
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mailto:support@disconetwork.com
https://discotechnology.zendesk.com/hc/en-us

Disco
Audiences




Take your Disco Experience to the Next Level

Find the shoppers on Meta, Snap and TikTok most likely to convert. Our custom audiences
represent shopper profiles likely to buy from your brand based on their previous purchases

across Disco Network.

Why DiscoAudiences?

80M+ premium shoppers
Across top channels. Our high AOV and LTV
shoppers come from the best brands in DTC.

Stronger signal

Based on purchases, not just pixels. Our
audiences are built on $20B+ in transaction
data from 100’s of brands, not just clicks.

discn

Perfect for prospecting

High intent shoppers. Other tools help you
retarget shoppers you know. We'll help you
find the shoppers you don't.

Simple Pricing
For easy budgeting. No surprises.
$1,500 per channel per month.

disen Audiences
gd N o

Try free for 2 weeks. Log in to
Disco to connect your Meta
account and we’ll reach out

to get you started.
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https://platform.disconetwork.com/audiences
https://platform.disconetwork.com/audiences

3 | YourDisco
/ Community




i [/ YOU'RE INVITED!

FESL RN, :
T N Connect with brand leaders,
exchange insights,
“ and build partnerships
& \\Q ‘.‘Jgjﬂy’{ @ disconetwork.com/slack-community
=i
’ ///, .
W SOLsJaneiro Kosas O/\AL/IEE ﬁgﬁ’: ettitude CROWN AFFAIR
et GLAMNETIC levr Caraway CURIE

[ittlesleepies

smiantiane  Qlivers  hydrant eVERY m ALE S


https://www.disconetwork.com/slack-community

Welcome to




Questions & Discussion



